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The Study of Role of Wumenl:n"
Dairy Industry in Kadegaon Tehs

Dr. Yadav Sachin Vilas
5.G.M. College, Karad

ookl

Abstract-
in India Women entrepreneurs play an
important role, particularly in Dairy industry.
Women Entrepreneurs help to develop the dairy
industry. This study was conducted in Kadepur
city (Sangli District). The objective of the stuc_lv
is to find out the satisfaction level of women In
dairy Industry. The survey research method was
applied for the purpose of collecting prin‘la.r"rf
data. The sample size was taken 50 women dairy
farmers in Kadepur city. A structured question-
naire was used for the data collection. The col-
lected data were tabulated for a clear under-
standing. The analysis was done using statisti-
cal tools like average and simple percentage.
This study was conducted for analyzing the sat-
isfaction level of women in dairy sector. Women
were satisfied with Family support and business
profit; family members were giving good guid-
ance to the women entreprensurs.,

Key words: - Women entrepreneurs, Dairy

1.1 Introduction-

Instead of the seasonal income provided
by crops, a dairy enterprise, once established
orimproved, can supply milk that is sold weekly
or even daily for cash. In the vast majority of
cases that cash goes to the women of the house-
hold furthermore research down the years has
shown that money earned by women goes di-
rectly to support the family, paying for food,
education and medicine. In India women's in-
unlvemer?t in li».rle__f.tncl-: management s g
longstanding tradition and dairy farming has

tem. The employment c.f women is ap, it ™
their economic and social status jn 5‘3‘1?!@;.1“{
India, women constitute 90 per cent Of g, V. Iy
workers, with some regional Variation, E_;n,-”
Operation Flood (OF) program rEmE”iEes.-thhr’
Dairying at the household level jc N at,
the domain of women "Bel,
The products and income from,
can be controlled by women
Dairying can be practiced op , ama)

dair\’ll‘lg

scale.

Dairying helps to meet day today .
quirements.

The Dairy products widely used acrosg
india
1.2 Objectives of the study
1. To study the profile of women dairy farme
2. To analyze the satisfaction level of WDmEn:
3. To analyze the family support and busingse
profit to women entrepreneurs in dairy indys.
try.

4. To examine if dairy income has led to the
empowerment of women.
1.3 Research Methodology

This paper is based mainly on primary
and secondary data. Primary data is collected
through questionnaire and Secondary data is
collected from books, magazines, newspapers
& various websites,

Selection of sample-

The present study was conducted in
Kadepur, where dairy farming is one of the ma-
jor sources of wage earning. 50 women were
randomly selected from the study area, The data
were collected personally with the help of struc-
tured pre-tested interview schedule. The data
were analyzed with the help of frequency, per-
centages.

1.4 Limitations of the study —
1. The study is covering women entrepreneurs

in dairy sector only.
2. The study was made on the basis of ques-
tionnaire survey, so limitations of questionnaire

: Interdisciplinary Muiltilingual Refereed Journal L sl st d L NG,
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Table no.1.5.1 shows that, 40% women
rgspondents are above the age of 50 & 40% are
Jneducated and 40% have a secondary educa-
ion.40% of the womenres pondents have income
nelow Rs. 5000 and 40% respondents have in-
come between Rs. 5001-10000.

Table No.1.5.2- Table showing satisfaction
from rate received formilk

LT — of Respondents | Percentages
Csrvisageratve | B B [lﬂ %
| 30%

.:'_'Z:"i!--IC_I!']iUIﬁEH_ 5 . 1
Source- based on data collected from respon-
dents

Tahle no. 1,5.2 shows that, 70% of the
women respondents sell milk to dairy Co-opera-
wves & only 30% sell directly to consumers.
Table No.1.5.3- Table showing satisfaction
from rate received for milk
Eﬂ"‘_“i_aﬁ__-i_un_l Re_spondeﬁts TPet-cwmes__ 1
I E 6% |

i I

L 20

SI:-U.'r - -
d:n[LE based on data collected from respon-
Ents

e Ja'-?'!e na. 1.5.3 shows that, 60% women
noents are satisfied with rate received for

ml:kd"d " .
40% are not satisfied with rate received

awarTal

_Pe_w-H_w_Iewed_ gierpatiunal laurnal
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for milk.

Table No.1.5.4 Table showing satisfaction level

frgm Business Profit

[Particulars | Noof Respondents | Percentoges |
‘!"l."f__ 1 30 60% |
No 0 | a0

Source- based on data collected from respon-

dents

Table no. 1.5.4 shows that, 60% of the
women respondents are catisfied with the busi-

ness profit,

Table No.1.5.5- Table showing business profit
allocated for kind of expenditure

[Partiars | Noof Respondents | Percemtages |
Iﬂw!'!u Expenditure 15 1 S0% B

| Business deyelopment | 0% - 10% -
| Savings - 05 I 10% .
| Aitol the abave 15 om

Source- based on data collected from respon-

dents
Table no.1.5.5 shows that, 50% of the
women respondents expend their income on
family expenditure and 30% of the respondents
expend on family expenditure, business devel-
ppment and savings.
Table No.1.5.6- Table showing support from
family members in this business

}anl:ula_rs | No of Respondents | Percentages |
Yes |40 | 80% |
No | 10 - 0% |

Source- based on data collected from respon-

dents
Table no. 1.5.6 shows that, 80% of the

women respondents receive suppart from fam-
ily members.

1.6 Findings of the Study-

it is chserved that,

1. More than 40% of respondents were above
the age of 50 years.

2. Majority of the respondents had monthly in-
come less than Rs.10000 and majority of them
were satisfied with family support, business
profits and rate received for milk. Majority of

them had a nuclear family.
3. |t was found that, out of 50 respondent’s 70%

merdisciplinary Multilingual Refereed e ] Impact Factor 9.45 (IJIF)
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‘milk to * 0% of the

i tl|'1 ot
were selling it o vealed tho

4 Further the stu .

respondents were durljng ;5\:i|:t-|r;1llotated st |
n 3

5 Most of the responde 2 e

ness profits for family e:pendu!urﬁ; F:’hg :::rumen

bers were giving good guidance t0

entrepreneurs
6 More than 80% of
encourage do the same
7 Itis observed that Mor
dents think that the Profit a
expenditure is usedn:’ur fami b
' lusions and Sugges v
= mnicl s concluded that, India has enormous
potential for entrepreneurship dguetup_ment |r|l
terms of diversity of rural occupations. Livestoc
production is one of the promising sgctors of
entrepreneurship development in India. Dev&!-
opment of entrepreneurship ensures optimal uti-
lization of resources and facilities and value to
product and services. The study reuealled that
women entrepreneurs were satisfied with fam- 2
ily support and business profit; family members
were giving good guidance to the women en-
a
a

the respondents likes tO
business to others.
o than 50% of respon-
located for kind of
ly expenditure.

=

trepreneurs. 5o all type of family may support
and encourage the women entrepreneurs, and
then only they could reach their goal. Dairy is
subsidiary level of income for all the families.
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